
CLEVER TITLE HERE 

You work at an incredible nonprofit. You’re doing what you love, and even better, 

you’re doing it for a cause you feel passionate about. How great is that? 

But not everyone sees what you see in your organization. They recognize that the 

organization is doing good stuff, but they don’t see what they should do about the 

cause or why they should get involved. When individuals they come across your 

webpage, they see some nice pictures and maybe get that reassuring warm-and-fuzzy 

feeling when they see the good others are doing in the world. But they don't see what 

they should do about the cause or why they should get involved. they They don’t make 

the connection between what their eyes see and what their heart longs for—a way to be 

a part of that cause. 

So what’s the solution? For yYou have to persuade them that they have 

something to contribute to this organization and for you to sell your organization to 

them! Whether it’s money as a donor, brain power as a business partner, or manpower 

as a volunteer, eEveryone has something to contribute to your organization whether 

they know it or not whether it’s money as a donor, brain power as a business partner, or 

manpower as a volunteer.  

This article has been written to help you fix that problem. But how do you 

persuade them? By cranking up the power of your website’s content, specifically the 

information about your organization and the way it’s presented, yYou will be able to 
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convince people by cranking up the power of your website’s content, specifically the 

information about your organization and the way it’s presented, to show them those 

who look at your website that (1) they have something unique to contribute to your 

organization and (2) your organization is credible and well-organized, a cause that will 

use those contributions well. 

 

INVITE TO ACT 

You know your cause is important and you know what your cause needs as far as 

volunteer labor or financial support. So be sure to make that clear on your website. Have 

a website page focused on action; —what the organization does, what different 

volunteers do in different positions, how donated money is used, etc. State directly what 

your organization needs and expects from volunteers or donors, so that those interested 

in helping know exactly how they can help. Make it clear what is being done and what 

still needs to be done.  

And then? Make it easy for them to do so! Have links right by the information about 

needs that say, “Volunteer now!” or “Donate today!” (or better yet, have those links as 

buttons that are frozen on the top of the website, so they’re present on every page). Not 

only does this make it super simple for them to contribute, it invites them to do so with 

a call-to-action, right there where they see what is expected of them. 
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PRESENTATION 

There are plenty ofmany ways to polish the presentation of your website so that it truly 

shows off your organization in the best light. One key thing way is to include is pictures. 

A picture may be worth 1,000 words, but stats are worth 10,000. Numbers are a 

powerful way to persuade readers that your organization is really as great and effective 

as you claim to be. If you have statistics to share that represent the impact your 

organization has made, be sure to include those too. Numbers don’t lie; —especially for 

donors. If they see clear numbers, they see that their money will be an investment, and 

they won’t hesitate to help you out. 

Pictures and statistics are powerful and persuasive tools, but don’t always tell 

your organization’s story quite as well as the text on your site can. And that text is your 

chance to make your organization something truly great. The best way to do that is to 

make sure the text is well-written, professional, and grammatically correct. Another 

essential aspects of presenting your organization well is one you might not think too 

much about: using good grammar. It Grammar may not seem all that important to you, 

but having good grammar is key to selling your organization and maintaining a good 

online presence. Below are several grammar tips to help get you started on refining your 

website’s words. 

 

1. Know the difference between affect and effect. 
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Affect and effect are different words and cannot be used interchangeably. Most often, affect 

is most often a verb and effect is most often a noun. Your organization affects 

good in the world and the results are the positive effects of your volunteers’ hard 

work. 

 

2. Accept no errors, make no exceptions. 

Accept and except are tricky. They can sound almost the same when said aloud but they 

mean different things, and you must make sure to use them in the right way on your 

site! According to Merriam-Webster, accept is “to receive (something) willingly” while 

except is “to take or leave out from . . . a whole.” You would want to mention if you had 

the chance to accept a reward, or if you made no exceptions to rules set for volunteers. 

 

3. Use it’s when it’s the right word. And use its in its proper place. 

Maybe one of the most common mistakes in English is using the wrong form of its. It’s 

with an apostrophe is a contraction (like isn’t or wasn’t) for “it is.” In contrast, its is a 

possessive pronoun (like his or hers or ours). Possessive pronouns do not have 

apostrophes. Ever. And so its doesn’t either. 

 

4. Master the triple threat: there, their, and they’re. 
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If you can prove you know how to use there, their, and they’re to potential volunteers 

and donors, their attention will be all yours! There signifies a place, as in “after receiving 

the call from California, we sent volunteers there immediately.” They’re is a contraction 

for “they are,” as in “they’re leaving right away.” And their shows possession, like his or 

her. “They left in their cars.” 

You can see why we wouldn’t want to mix these up if we replace them with 

similar words showing what they represent: “After receiving the call from California, we 

sent volunteers his immediately and California leaving right away.” They left in they are 

cars right away. Using the wrong form of there just doesn’t make any sense. 

 

THE FINAL FLOURISH 

The items below are the cherries on top, the little details that make your words outshine 

those of other organizations. They may not be items that you typically think of as 

grammatically important, but they are important nonetheless! 

 

1. Keep your writing parallel. 

Do you remember learning about parallel lines in your middle school math class? 

Parallel lines are two lines that never cross or clash but are always in sync or in line with 

one another. Parallel structure in language is kind of the same thing. It’s a string of 

words or phrases, or forms of words whose parts don’t clash but are always in sync with 
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one another. For example, “our organization helps, aids, and uplifts people in need” 

sounds better than “our organization helps, provides aid to people in need, and we 

uplift people.” The verb forms match in the first example and are parallel, creating a 

nice, parallel sentence. 

 

2. Make sure your subject and verbs are in agreement. 

One thing that is easily overlooked in longer or more complex sentences is agreement 

between subjects and verbs. When subjects and verbs don’t appear right next to each 

other in a sentence, it’s easy to forget to make them agree. It may be a subtle difference, 

but it’s the subtle differences that make good writing better and better writing the best. 

Some subjects can be either singular or plural. For example, if you have a team of 

volunteers, you can refer to the group as “a team of volunteers that serves” or as “a 

team of volunteers who serve.” Either way, be sure that the verb is conjugated so it goes 

with the subject. 

 

3. Avoid passive voice. 

Your organization is powerful, effective, and gets things done. It deserves credit for what 

it’s done. So, when discussing problems solved, contributions made, and volunteer 

hours given, use active voice. Don’t say “Over 300 hours were given by volunteers” but 



say “Volunteers gave over 300 hours.” It gives credit where credit is due and helps your 

organization look that much better. 

 

CONCLUSION 

Selling your organization to volunteers and donors may seem overwhelming at first, but 

it’s really quite simple. Make it clear that your organization has something to give to 

those who give back. Present your organization in a clear and clean way, with an easy-

to-use website that calls them to action and is free of grammatical errors., that 

highlights your organization’s best achievements through eye-catching photos and 

string statistics, and that is free of grammatical errors. And tThen others will see what 

you see in your organization: the potential to change the world. 
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